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1. CONSOLIDATED PROGRAM OUTCOME :

	Q.14. Program outcomes, program specific outcomes and course outcomes

· Program outcomes: Bachelor Of Management Studies (BMS)
PO-1 Nurture effective Communication Skills

PO-2 Attain Basic Knowledge of various subjects and thorough knowledge of

Specialized Subjects

PO-3 Embrace Problem Solving Skills with Competitiveness to encounter challenges

PO-4 Adapt to Technology and its Application for improving work efficiency

PO-5 Acquire Leadership Skills to be a Leader and a member to learn team spirit

PO-6 Amass a range of Values and Ethics in reciprocation with Social and

Environmental dimensions

PO-7 Entwine Entrepreneurial Skills with Professional Opportunities.
· Program specific outcomes:

FYBMS SEM-I

Introduction to Financial Accounts

Business Law

Business Statistics

Business Communication I

Foundation Course I

Foundation of Human Skills

Business Economics I

 

 

FYBMS SEM-II

Principles of Marketing

Industrial Law

Business Mathematics

Business Communication II

Foundation Course II

Business Environment

Principles of Management

 

 

SYBMS SEM-III

Information Technology in Business Management - I

Foundation Course (Environmental Management) - III

Business Planning & Entrepreneurial Management

Accounting for Managerial Decisions

Strategic Management

Basics of Financial Services (Finance)

Introduction to Cost Accounting  (Finance)

Recruitment & Selection (HR)

Motivation and Leadership (HR)

Consumer Behavior (Marketing)

Advertising  (Marketing)

 

 

SYBMS SEM-IV

Information Technology in Business Management-II

Foundation Course (Ethics &Governance )-IV

Business Research Methods

Business Economics-II

Production & Total Quality Management

Financial Institutions &Markets  (Finance)

Strategic Cost Management  (Finance)

Human Resource Planning & Information System (HR)

Training & Development in HRM (HR)

Integrated Marketing Communication  (Marketing)

Event Marketing  (Marketing)

 

 

TYBMS SEM-V

Logistics and Supply Chain Management

Corporate Communication and Public Relations

Finance for HR Professionals and Compensation Management (HR)

Strategic Human Resource Management and HR Policies  (HR)

Performance Management and Career Planning  (HR)

Industrial Relations  (HR)

Services Marketing (Marketing)

 E-Commerce & Digital Marketing  (Marketing)

Sales and Distribution Management  (Marketing)

Customer Relationship Management  (Marketing)

Investment Analysis and Portfolio Management (Finance)

Commodity and Derivatives Market (Finance)

Wealth Management (Finance)

Risk Management (Finance)

 

 

TYBMS SEM-VI

Operation Research

HRM in Global Perspective

Organizational Development  (HR)

HRM in Service Sector Management  (HR)

Indian Ethos in Management  (HR)

Project Work

Brand Management  (Marketing)

Retail Management  (Marketing)

 International Marketing  (Marketing)

 Media Planning and Management  (Marketing)

International Finance  (Finance)

Innovative Financial Services  (Finance)

Project Management  (Finance)

Strategic Financial Management  (Finance)

· Course outcomes:

SEM-I
Introduction to Financial Accounts

CO1: Learners will become acquainted with accounting principles and standards. (Level: Understanding) 

CO2: Apply the concepts of accounting transactions. (Level: Apply) 

CO3: Evaluation and Preparation of final accounts in horizontal format. (Level: Analyse) 

CO5: Integrate the concept of issue of shares and debentures and learn to read the company balance sheets. (Level: Create)



Programme and Course Outcomes Mapping

Subject: FINANCIAL ACCOUNTING I                 Year: 2021-22

 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.17 

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
Attainment = Total of marks of all students in the course/total number of students

                    =8781/145 = 60.56%
Business Law-I

CO1: Explain the basic elements of forming an enforceable contract and agreement. (Level: Understanding) 

 CO2: Develop understanding of the regulatory framework of various Business Law. (Level: Synthesis) 

 CO3: Demonstrate transactions involving the Sales of Goods Act. (Level: Application) 

CO4: Explain Negotiable instruments like promissory note, bill of exchange and cheque. (Level: Comprehension)

Programme and Course Outcomes Mapping

Subject:BUSINESS LAW I
Year:   2021-22                                                                           

P01
P02
P03
P04
P05
P06
P07
Total 
Avg
C01
2
3
3
3
3
2
2
18
2.57
C02
2
2
3
3
3
2
3
18
2.57
C03
2
3
3
2
2
3
2
17
2.43
C04
2
3
3
2
3
3
2
18
2.57
C05
3
3
2
3
3
3
3
20
2.86
C06
3
2
3
2
2
2
3
17
2.43
Total 
14
16
17
15
16
15
15
Avg
2.33
2.66
2.83
2.5
2.66
2.5
2.5
17.98
Measures of Cos and POs=17.98/7=2.56

Attainment and Measuring Outcomes:


Attainment = 9622/145=66.36%

                     Business Statistics

Co-1 Describe and define key terminology, concepts tools and techniques

Co-2 Understanding concepts, formulas, explanations

Co-3 Problem solving capabilities 

Co-4 Comparison, differentiation, analysing &amp; identification

Co-5 Explanation and presentation of results Observation &amp; discussion

Co-6 Developing models

Programme and Course Outcomes Mapping

Subject: Business Statistics



Year: 2021-22

PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
2
2
1
1
1
2
CO 2

2
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
3
3
2
3
CO 5

3
3
3
3
3
2
3
CO 6

3
3
3
2
2
3
3
Total

15
17
16
12
14
13
16
Avg. 

2.5

2.83

2.67

2

2.33

2.17

2.67

Avg. Total

17.17

Measures of Cos and POs= 17.17/7 = 2.45

Attainment and Measuring Outcomes:
Attainment =    [image: image2.png]Total of marks of all students in the said course

Total number of students




                         =         8954/ 145

                         =            61.75

Business Communication-I

Co1 = Able to Define and describe Concept of communication. Meaning, Scope and importance of Communication. Channels and Objective of Communication. Objectives of communication. Methods and modes Of Communication.

Co2 = Proficient to explain and discuss the theories of Obstacles to Communication in Business World. Problems in Communication. Listening skills. Introduction to Business Ethics.

Co3 = Capable to illustrate the Business Correspondence. Theory of Business writing. Personnel correspondence.
Co4 = Competent to analyseLanguage and writing skills. Commercial terms used in Business Communication. Paragraph writing. Activities.
Co5 = Developing the skills of writing.


Co6= Practice the skills of writing and speaking.

Programme and Course Outcomes Mapping

Subject: BUSINESS COMMUNICATION- I                  Year: 2021-22

P01
P02
P03
P04
P05
P06
P07
Total 
Avg
C01
2
3
3
3
2
2
2
17
2.43
C02
3
2
2
3
3
2
3
18
2.57
C03
2
3
2
3
3
3
2
18
2.57
C04
3
3
2
3
2
3
2
18
2.57
C05
3
2
3
2
2
3
3
18
2.57
C06
3
2
3
2
3
2
3
18
2.57
Total 
16
15
15
15
15
15
15
Avg
2.66
2.5
2.5
2.5
2.5
2.5
2.5
17.66
Measures of Cos and POs= 17.66/7=2.52
Attainment and Measuring Outcomes:
 Attainment =   9622/145=  66.36%

Foundation Course-I

CO1: Enhance the understanding of structure of Indian society (Level: Understanding) 

                         CO2: Apply the understanding of linguistic diversity, inter- group conflicts and gender disparity in real life situations 

                          (Level: Apply) 

                         CO3: Analyse the basic features of Indian constitution and fundamental duties as Indian citizen (Level: Analyse) 

                         CO4: Analyse complex social problems such as inequalities faced by people with disabilities and develop suggestions to 

mitigate such problems (Level: Create)

Programme and Course Outcomes Mapping

Subject: FOUNDATION COURSE- I                  Year: 2021-22

P01
P02
P03
P04
P05
P06
P07
Total 
Avg
C01
2
3
3
3
2
3
2
18
2.57
C02
3
3
2
3
3
2
3
19
2.71
C03
3
2
3
2
3
2
3
18
2.57
C04
3
2
3
2
3
3
3
19
2.71
C05
3
2
3
2
3
3
3
19
2.71
C06
3
2
3
3
2
3
3
19
2.71
Total 
16
15
17
16
15
15
17
Avg
2.66
2.5
2.83
2.66
2.5
2.5
2.83
18.40
Measures of Cos and POs=  18.48/7= 2.64
Attainment and Measuring Outcomes:
 Attainment =  10072/145 = 69.46%

Foundation of Human Skills
 CO1: To defining the meaning, importance and features of Human Nature. Students would have a detailed knowledge of the functioning of the Industrial relations.

CO2: To understand Determinants of personality, Personality traits theory, Big five model, Personality traits important for organizational behaviour like authoritarianism, locus of control, Machiavellianism, introversion-extroversion achievement orientation , self  – esteem, risk taking, self-monitoring and type  A  and B personalities,
CO3: To study the Organizational Culture: Characteristics of organizational culture. Types, functions and barriers of organizational culture Ways   of   creating   and   maintaining   effective organization culture

CO4: Analyse complex social problems such as inequalities faced by people with disabilities and develop suggestions to 

mitigate such problems (Level: Create)

Programme and Course Outcomes Mapping

Subject: Foundation of Human Skills                  Year: 2021-22

P01
P02
P03
P04
P05
P06
P07
Total 
Avg
C01
2
3
3
3
2
3
2
18
2.57
C02
3
3
2
3
3
2
3
19
2.71
C03
3
2
3
2
3
2
3
18
2.57
C04
3
2
3
2
3
3
3
19
2.71
C05
3
2
3
2
3
3
3
19
2.71
C06
3
2
3
3
2
3
3
19
2.71
Total 
16
15
17
16
15
15
17
Avg
2.66
2.5
2.83
2.66
2.5
2.5
2.83
18.40
Measures of Cos and POs=  18.48/7= 2.64
Attainment and Measuring Outcomes:
 Attainment =  9252/145 =63.81%
Business Economics

                        CO1: Demonstrate a familiarity with microeconomics concepts of cost, production, and their relationship to business   

operations. (Level: Understanding) 

                        CO2: Apply the concepts of demand forecasting and marginal analysis for better decision making in business. (Level: 

                          Apply) 

                        CO3: Analyse the causes and consequences of different market conditions. (Level: Analyse) 

                        CO4: Integrate the concept of price and output decisions of firms under various market structures. (Level: Create)

Programme and Course Outcomes Mapping

Subject:  BUSINESS ECONOMICS


                  Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills &Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values &Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image4.png]Total of marks of all students in the said course

Total number of students




                         =   8711/145 = 60.09%

SEM-II

Principle of Marketing

CO-1 To defining the meaning, importance and features of Principles of Marketing. Students would have a detailed knowledge of the functioning.

CO-2 To understand Basic Management roles and skills Summary writing

CO-3 To study the various types of Marketing Environment, Marketing Research. 

CO-4 To analyse the characteristics of a highly developed Strategies of Planning and Decision-making. Students would be aware about the contribution that Strategies of Planning and Decision-making in the economic stability and development of a country.

CO-5 Conclude the importance Segmentation, Targeting, Positioning and Trends in Marketing, dentifying the different deficiencies of those Principles of Marketingwith the recent trends.

CO-6Creating ppt presentations, self-made Q&amp;As and thediscussions about the recent trends and

development.
Programme and Course Outcomes Mapping

Subject: Principle of Marketing                 Year: 2021-22

P01
P02
P03
P04
P05
P06
P07
Total 
Avg
C01
2
3
3
3
2
3
2
18
2.57
C02
3
3
2
3
3
2
3
19
2.71
C03
3
2
3
2
3
2
3
18
2.57
C04
3
2
3
2
3
3
3
19
2.71
C05
3
2
3
2
3
3
3
19
2.71
C06
3
2
3
3
2
3
3
19
2.71
Total 
16
15
17
16
15
15
17
Avg
2.66
2.5
2.83
2.66
2.5
2.5
2.83
18.40
Measures of Cos and POs=  18.48/7= 2.64
Attainment and Measuring Outcomes:
 Attainment =  9448/145 =65.16%

Business Law-I

CO1: Unerstand the basic elements of forming an enforceable contract and agreement. (Level: Understanding) 

 CO2 Able to Develop understanding of the regulatory framework of various Business Law. (Level: Synthesis) 

 CO3Competent to Demonstrate transactions involving the Sales of Goods Act. (Level: Application) 

CO4:Proficient in Negotiable instruments like promissory note, bill of exchange and cheque. (Level: Comprehension)

Programme and Course Outcomes Mapping

Subject:Industrial LAW                                               
Year:   2021-22                                                                           

P01
P02
P03
P04
P05
P06
P07
Total 
Avg
C01
2
3
3
3
3
2
2
18
2.57
C02
2
2
3
3
3
2
3
18
2.57
C03
2
3
3
2
2
3
2
17
2.43
C04
2
3
3
2
3
3
2
18
2.57
C05
3
3
2
3
3
3
3
20
2.86
C06
3
2
3
2
2
2
3
17
2.43
Total 
14
16
17
15
16
15
15
Avg
2.33
2.66
2.83
2.5
2.66
2.5
2.5
17.98
Measures of Cos and POs=17.98/7=2.56

Attainment and Measuring Outcomes:


Attainment = 9698/145=66.88%

Business Mathematics 

Co-1Able Describe and define key terminology, concepts tools and techniques

Co-2 Understanding concepts, formulas, explanations

Co-3Competent in Problem solving capabilities 

Co-4 Comparison, differentiation, analysing &amp; identification

Co-5 Proficient inExplanation and presentation of results Observation &amp; discussion

Co-6 Able to Developing models

Programme and Course Outcomes Mapping

Subject: Business Mathematics  



            Year: 2021-22

PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values &Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
2
2
1
1
1
2
CO 2

2
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
3
3
2
3
CO 5

3
3
3
3
3
2
3
CO 6

3
3
3
2
2
3
3
Total

15
17
16
12
14
13
16
Avg. 

2.5

2.83

2.67

2

2.33

2.17

2.67

Avg. Total

17.17

Measures of Cos and POs= 17.17/7 = 2.45

Attainment and Measuring Outcomes:
Attainment =    [image: image6.png]Total of marks of all students in the said course

Total number of students




                         = 8856/ 145

                         = 61.08
Business Communication-II

Co1 = Able to Define and describe Concept of communication. Meaning, Scope and importance of Communication. Channels and Objective of Communication. Objectives of communication. Methods and modes Of Communication.

Co2 = Proficient to explain and discuss the theories of Obstacles to Communication in Business World. Problems in Communication. Listening skills. Introduction to Business Ethics.

Co3 = Capable to illustrate the Business Correspondence. Theory of Business writing. Personnel correspondence.
Co4 = Competent to analyseLanguage and writing skills. Commercial terms used in Business Communication. Paragraph writing. Activities.
Co5 = Developing the skills of writing.


Co6= Practice the skills of writing and speaking.

Programme and Course Outcomes Mapping

Subject: BUSINESS COMMUNICATION- II                  Year: 2021-22

P01
P02
P03
P04
P05
P06
P07
Total 
Avg
C01
2
3
3
3
2
2
2
17
2.43
C02
3
2
2
3
3
2
3
18
2.57
C03
2
3
2
3
3
3
2
18
2.57
C04
3
3
2
3
2
3
2
18
2.57
C05
3
2
3
2
2
3
3
18
2.57
C06
3
2
3
2
3
2
3
18
2.57
Total 
16
15
15
15
15
15
15
Avg
2.66
2.5
2.5
2.5
2.5
2.5
2.5
17.66
Measures of Cos and POs= 17.66/7=2.52
Attainment and Measuring Outcomes:
 Attainment =   9522/145=  65.67%

Foundation Course-II

CO1:Understand to Enhance the understanding of impact of globalisation of Indian Society, human rights, environmental degradation, and stress in contemporary society (Level: Understanding) 

CO2: Apply the understanding of above concepts in real life situations (Level: Apply) 

CO3: Analyse the cross-cutting issues relevant to Environment and sustainability, causes of Farmer’s suicides, environmental degradation, stress, and conflict in Society. (Level: Analyse) 

CO4: Analyse complex social problems such as violation of human rights, conflicts in society and develop suggestions to conflict resolution and creation of peace and harmony in society. (Level: Analyse)

Programme and Course Outcomes Mapping

Subject: FOUNDATION COURSE-II                                                                Year: 2021-22

 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.17 

Measures of Cos and POs=   18.17/7= 2.59

Attainment and Measuring Outcomes:
 Attainment =   9745 /145= 67.21%

Business Environment

CO1:Able to  Identify various entrepreneurship opportunities available in the market and identify ways to fulfil regional development needs. (Level: Understanding) 

CO2: Understand cross cutting issues relevant to professional ethics and find how businesses apply ethical concepts in business practices. (Level: Apply) 

CO3:Competent in  Evaluate cross cutting issues relevant to Environment and Sustainability through the topics of social audit, CSR, and international trade for sustainable development. (Level: Apply) 

CO4: Competent in Evaluating different environmental factors affecting business. (Level: Analyse)



Programme and Course Outcomes Mapping

Subject: BUSINESS ENVIRONMENTYear: 2021-22

 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment =   9648 /145 = 66.54%
Principles of Management

CO-1 Ability to define and describe the important concepts of planning, organising,

directing, controlling.

CO-2 Capable to explain and discuss the important concepts of planning, organising,

directing, controlling.

CO-3 Competent to illustrate management concepts with suitable examples.

CO-4 Ability to differentiate between types of leadership, managerial skills and other

concepts.

CO-5 Ability to summarise important aspect of management – MBO, Planning,

Organising, leadership, co-ordination, controlling.

CO-6 Acquiring base for development of managerial skills.


Programme and Course Outcomes Mapping

Subject: Principles of Management                                                        Year: 2021-22

 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment =   8576 /145 = 59.14%

SEM-III

Information Technology in Business Management-I
Co-1Able to Defining and describing the meaning , features ,components of Information technology concept,Meaning, Objectives of IT security, Principles , significance of Ethics in E-business, Meaning,Objectives, benefits of E-Security systems.

Co-2Undustanding and Summarizing the Scope, Importance of CBIS, The code of conduct and building ethical performance culture,

Factors affecting the individual E-Business necessity.

Co-3 Competent to Spreadsheet applications, presentation softwares, Use of outlook, DNS Basics

Co-4 Able Failures of Nike and Adapt, Data Analysis with MS-Excel, Sending and receiving emails through outlook

Co-5 The best practices in Network and Web security, , Steps Advantages and Disadvantage of Hosting, Writing

professional emails.

Co6Understanding Crating documents, emails, Drawing charts, creating hubs, bridges

Programme and Course Outcomes Mapping

Subject: Information Technology in Business Management-I
            Year: 2021-22

PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
2
2
1
1
1
2
CO 2

2
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
3
3
2
3
CO 5

3
3
3
3
3
2
3
CO 6

3
3
3
2
2
3
3
Total

15
17
16
12
14
13
16
Avg. 

2.5

2.83

2.67

2

2.33

2.17

2.67

Avg. Total

17.17

Measures of Cos and POs= 17.17/7 = 2.45

Attainment and Measuring Outcomes:
Attainment =    [image: image8.png]Total of marks of all students in the said course

Total number of students




                         = 9462/140 = 67.59
Foundation Course (Ethics &Governance)-III
CO1: Ableto Demonstrate a familiarity with importance of corporate governance practices in Indian business. (Level: Understanding) 

CO2: Proficient in Identify the legislative framework of corporate governance in India. (Level: Identifying) 

CO3: Apply the concepts to evaluate ethical practices in India. (Level: Apply) 

 CO4: Competent in Evaluating the shareholders rights in Indian Corporate scenario. (Level: Analyse)

Programme and Course Outcomes Mapping

Subject: Foundation Course (Ethics &Governance )-III                Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

2

18

C02

3

2

3

3

3

3

3

20

C03

3

3

2

2

3

3

3

19

C04

3

3

3

3

2

3

2

19

C05

3

3

2

3

3

3

3

20

C06

3

3

3

2

3

2

3

19

Total 

17

17

17

16

17

16

16

 

Average 

2.83

2.83

2.83

2.66

2.83

2.66

2.66

19.33

Measures of Cos and POs=  19.33/7= 2.75

Attainment and Measuring Outcomes:
 Attainment =   10864/140 =77.6%
Business Planning & Entrepreneurial Management

CO-1 Able to Describe concept, need, Definition, Importance characteristics and Qualities of entrepreneur. Describe concept, and development of Entrepreneurship Describe Business planning Process, business as an tool and value of Business plan.

CO-2Competent in  Theories of entrepreneurship classify  external  influence on entrepreneurship development .Discuss  social entrepreneurship ,development Importance ,N social responsibility.


CO-3 Proificient in Outlining  Independent audit ,qualities of auditor .distinguishes    Accounting ,Auditing vs Investigation Audit ,conclude Reporting Outline Independent audit, qualities of auding  Accounting, Auditing vs Investigation Audit, conclude Reporting   Differentiate Test checking vs Routing cheking .Distinguish Internal check vs internal control. Differentiate Test checking vsRoutingking .
CO-4 & 5Learn toClassify Innovation, Invention, Creativity business idea, Opportunities. Idea generation environmental scanning  and SWOT analysis Classify Innovation, Invention, Creativity business idea, Opportunities. Idea generation environmental scanning  and SWOT analysis
Programme and Course Outcomes Mapping

Subject: Business Planning and Entrepreneur Management.

Year: 2021-22

PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image10.png]Total of marks of all students in the said course

Total number of students




                    =   8992/140
                  =64.23
Accounting for Managerial Decisions

CO-1Understand to identify Meaning, Features, Scope of Management Accounting. Vertical Forms of Balance Sheet and Profit and Loss Account . Meaning of financial Statement Analysis. Ratio analysis: Meaning, classification. Concept of Cash Flow Statement. Concept, Nature of Working Capital.

CO-2Proficient in Management Accounting Framework. Trend Analysis, Comparative Statement., Common Size Statement. The concept of Du Point Chart. Differences between Cash Flow Statement and Fund Flow Statement. Understanding Tondon Committee report.

CO-3 Illustrate the students with the practical problem on management accounting and interpretation of the same and use of it in  decisions making process of the companies.

CO-4Compatiblein Making the students compare the ratio and Trend analysis of different companies.

CO-5Assessing the students how to use accounting Ratio in different aspects of business.

CO-6 Making the students collect information on cash flow statement of different companies.
Programme and Course Outcomes Mapping

Subject: Accounting for Managerial Decisions                                                 Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.17 

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
Attainment = Total of marks of all students in the course/total number of students

                    =9080/140 = 64.86%

Strategic Management

CO- 1To know how to set Business Policies, Strategic Management, Synergy & Management of Change
CO- 2Features, Importance, Essentials of Mission, Vision & Goals and Objectives, Environmental Analysis & Levels of strategies with the various models
CO- 3Comparing the difference between Mission, Vision and Goals and Objectives and difference between all levels of strategic management and strategic implementation steps.

CO- 4Outline of a good plan and comparison of various leadership styles and Measures to resistance to change.



Programme and Course Outcomes Mapping

Subject: Strategic Management                                     
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image12.png]Total of marks of all students in the said course

Total number of students




                               =   11060/140
=79%
Basics of Financial Services (Finance)

CO-1Able to have  An overview of Financial System, Function of Financial System, Financial Markets, Structure of Financial Market (Organised and Unorganized Market), Major Financial Intermediaries, Financial Products, Concept, Basic Characteristics of Insurance, Concept of Mutual Funds

CO-2 COMPETENT IN Concept of Commercial Banks- Functions, Development Banks-Characteristics of Development Banks, Need And Emergence of Development, Financial Institutions In India, Function of Development Banks, Principles of Insurance, Reinsurance, Purpose And Need Of Insurance, Money Market Mutual Funds, Private Sector Mutual Funds.

CO-3Proficient in Components of Financial System, Regulatory Framework of Indian Financial System(Overview of SEBI and RBI-Role and Importance as regulators), Investment Policy of Commercial Banks, Asset Structure of Commercial Banks, Insurance Company Operations, Different Kinds of Life Insurance Products,  

CO-4Understand  Reserve Bank of India-Organisation & Management, Role And Functions, Interest Rate reforms, Capital Adequacy Norms, Growth of Mutual Funds in India,

CO-5 Learn toEvaluation of the Performance Of Mutual Funds, Functioning of Mutual Funds In India.

CO-6  Competent in Mutual Fund Schemes


Programme and Course Outcomes Mapping

Subject: Basics of Financial Services                                                                         Year: 2021-22

 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment =  4142/53 = 78.15%

Introduction to Cost Accounting 

Co-1Meaning scope of Cost Accounting, Material Costing Labour Costs, Overhead costing. Concept of Cost sheet. Uniform Costing , The Balanced Scorecard.

    Co-2 Understanding process costing.Elements of Costs and  classification of cost. Economic order Quantity.

Different methods of calculating wages. Different methods of stock valuation. Format of Cost sheet. Understanding Emerging Concepts – Target Costing, Benchmarking, JIT

Co-3 Illustrate the students with Process Costing, EOQ,  Stock valuation, Labour Costs Overhead costing Cost sheet, Reconciliation

Co-4 Comparing Financial Accounting with Cost Accounting. Overhead and expenditure. Process costing and job costing , financial profit and cost profit

Co-5  Assessing the students in using the above knowledge.

Co-6  Collecting information about wage plan for different companies.

Programme and Course Outcomes Mapping

Subject: Introduction to Cost Accounting                                           Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.17 

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
Attainment = Total of marks of all students in the course/total number of students

                    =3440/53= 64.91%

Recruitment & Selection

COURSE OUTCOME

CO-1

Able to define Objectives, Scope &Definition,Importance and relevance of Recruitment.-Concept, Specifications, Description, Process And Methods,
Uses of Job Analysis
CO-2

Competent of Selection, Criteria for Selection, Process,Advertisement and Application (Blank Format).Screening-Pre and Post Criteria for Selection, Steps of Selection
CO-3

Proficient inConcept, Types-Formal /Informal, Advantages of Induction ,How to make Induction Effective
CO-4

Compatible and Soft Skills – Group Discussion &Personal Interview, Video and Tele Conferencing Skills,  Presentation and Negotiation Skills, Aesthetic Skills
Programme and Course Outcomes Mapping

Subject: Recruitment & Selection                                    
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image14.png]Total of marks of all students in the said course

Total number of students




= 2029/33
=61.48%

Motivation and Leadership (HR)

COURSE OUTCOME

CO-1

Able in defining the meaning, importance and features of Motivation and Leadership. Students would have a detailed knowledge of the functioning of the Motivation and Leadership.

CO-2

Competent in  introducing  the students to the study and practice of Motivation  

2. To understand the concepts, theoretical framework and issues 

CO-3

Proficient in  studying  the various types of Organisation structure and design
CO-4

Understand in  analyse the characteristics of a highly developed Strategies of Planning and Decision-making. Students would be aware about the contribution that Strategies of Planning and Decision-making in the economic stability and development of a country.

CO-5

Conclude the importance of HR in Virtual Organization, identifying the different deficiencies of those HR in Virtual Organization with the recent trends.

CO-6

Learned to Create ppt presentations, self-made Q&As and the discussions about the recent trends and development.

Programme and Course Outcomes Mapping

Subject: Motivation and Leadership (HR)   
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image16.png]Total of marks of all students in the said course

Total number of students




                               =   2122/33
=64.30%

Consumer Behaviour (Marketing)

COURSE OUTCOME

CO-1

Able to deescribe - Meaning of Consumer Behaviour, Features and Importance, Types of Consumer, Diversity of consumers and their behaviour, Profiling the consumer and understanding their needs.

CO-2

Understand  to discuss - Meaning of Consumer Behaviour, Features and Importance,  Classify Types of Consumer, 

Diversity of consumers and their behaviour- Types Of Consumer Behaviour, Profiling the consumer and understanding their needs.

CO-3

Competent in writing  factors affecting consumer behaviour. Share examples related topic, Share examples related to various theories., .

CO-4

Comparison – types of customers, consumer involvements., Differentiate between motivation, personality, attitude of consumers., Test on Family and social.
CO-5

Test – write consumer decision process, profiling of customers, consumer behaviour.,  Questions related  theories, self concept, consumer attitude, product personality., Summarise Environmental Determinants of Consumer Behaviour., Summarise all Consumer Decision making models and e- buying behaviour

CO-6

Prepare report on consumer behaviour with reference to particular product., Make a survey to analyse consumer behaviour and personality., Survey related  Environmental Determinants of Consumer Behaviour., Prepare report on application of decision making model with respect to particular organisation.

Programme and Course Outcomes Mapping

Subject: Consumer Behaviour (Marketing)   
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image18.png]Total of marks of all students in the said course

Total number of students




                               =   3068/54
= 64.81%
Advertising  (Marketing)

Course Outcomes

Co-1

Understand concept of Advertising, Objectives of Advertising, Factors Affecting Advertising
Co-2

Able to Evaluation of Advertising Effectiveness – Pre-testing and Post testing Objectives, Testing process for Advertising effectiveness, Methods of Pre- testing and Post-testing, Concept testing v/s Copy testing 
Co-3

Proficient in Current Trends in Advertising : Rural and Urban Advertising, Digital Advertising, Content Marketing (Advertorials), retail advertising, lifestyle advertising, Ambush Advertising, Global Advertising.
Co-4

Able to Comparison, differentiation, analysing & identification

Co-5

Capable in careers in Advertising : careers in Media and supporting firms, freelancing options for career in advertising, role of Advertising Account Executives.
Co-6

Able to determine Campaign Approach and Determine Campaign Effectiveness 
Programme and Course Outcomes Mapping

Subject: ADVERTISING (Marketing)   
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image20.png]Total of marks of all students in the said course

Total number of students




                               =   3526/54
= 65.29%

SEM-IV
Information Technology in Business Management-II

Co-1Able to defining and describing the meaning , features ,components of Information technology concept,Meaning, Objectives of IT security, Principles , significance of Ethics in E-business, Meaning,Objectives, benefits of E-Security systems.

Co-2 Summarizing the Scope, Importance of CBIS, The code of conduct and building ethical performance culture,

Factors affecting the individual E-Business necessity.

Co-3 Spreadsheet applications, presentation softwares, Use of outlook, DNS Basics

Co-4 Failures of Nike and AT&amp;T, Data Analysis with MS-Excel,Sending and receiving emails through outlook

Co-5 The best practices in Network and Web security, , Steps Advantages and Disadvantage of Hosting, Writing

professional emails.

Co6 Crating documents, emails, Drawing charts, creating hubs, bridges

Programme and Course Outcomes Mapping

Subject: Information Technology in Business Management-II
            Year: 2021-22

PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
2
2
1
1
1
2
CO 2

2
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
3
3
2
3
CO 5

3
3
3
3
3
2
3
CO 6

3
3
3
2
2
3
3
Total

15
17
16
12
14
13
16
Avg. 

2.5

2.83

2.67

2

2.33

2.17

2.67

Avg. Total

17.17

Measures of Cos and POs= 17.17/7 = 2.45

Attainment and Measuring Outcomes:
Attainment =    [image: image22.png]Total of marks of all students in the said course

Total number of students




                         = 9462/140 = 67.59

Foundation Course (Ethics &Governance )-IV

CO1: Demonstrate a familiarity with importance of corporate governance practices in Indian business. (Level: Understanding) 

CO2: Identify the legislative framework of corporate governance in India. (Level: Identifying) 

CO3: Apply the concepts to evaluate ethical practices in India. (Level: Apply) 

 CO4: Evaluate the shareholders rights in Indian Corporate scenario. (Level: Analyse)

Programme and Course Outcomes Mapping

Subject:BUSINESS ETHICS & CORPORATE GOVERNANCEYear: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

2

18

C02

3

2

3

3

3

3

3

20

C03

3

3

2

2

3

3

3

19

C04

3

3

3

3

2

3

2

19

C05

3

3

2

3

3

3

3

20

C06

3

3

3

2

3

2

3

19

Total 

17

17

17

16

17

16

16

 

Average 

2.83

2.83

2.83

2.66

2.83

2.66

2.66

19.33

Measures of Cos and POs=  19.33/7= 2.75

Attainment and Measuring Outcomes:
 Attainment =   10864/140 =77.6%

Business Research Methods

CO-1Able to describe  concept ,need  ,Definition ,Importance  characteristics  and  Qualities of entrepreneur. Describe concept, and development of  Entrepreneurship Describe Business planning Process, business as an tool and value  of Business plan.

CO-2Competent indiscuss  Theories of entrepreneurship classify  external  influence on entrepreneurship development .Discuss  social entrepreneurship ,development Importance ,N social                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                     responsibility of   NGOa. Discuss  steps involved  in starting a venture funding ,requirement of capita –al  sources of finance Marketing methods, new trends in Entrepreneurship.


CO-3 Proficient in outlining  Independent audit ,qualities of auditor .distuinguishvs    Accounting ,Auditing vs Investigation Audit ,conclude Reporting Outline Independent audit, qualities of auding  Accounting, Auditing vs Investigation Audit, conclude Reporting   Differentiate Test checking vs Routing cheking .Distinguish Internal check vs internal control.Differentiate Test checking vsRoutingking .Distinguish Internal check vs internal control Differentative  Internal Audit vs External Audit, Internal audit vs Internal check Analysis  marketing  finance , organisation and management.
Critical risk  contingencies of the proposal

CO-4 & 5 Understand in classify Innovation, Invention, Creativity business idea, Opportunities. Idea generation environmental scanning  and SWOT analysis Classify Innovation, Invention, Creativity business idea, Opportunities. Idea generation environmental scanning  and SWOT analysis
Programme and Course Outcomes Mapping

Subject: Business Research Methods                     

Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image24.png]Total of marks of all students in the said course

Total number of students




                               =   8992/140
                  =64.23

Business Economics-II

                        CO1: Demonstrate a familiarity with microeconomics concepts of cost, production, and their relationship to business   

operations. (Level: Understanding) 

                        CO2: Apply the concepts of demand forecasting and marginal analysis for better decision making in business. (Level: 

                          Apply) 

                        CO3: Analyse the causes and consequences of different market conditions. (Level: Analyse) 

                        CO4: Integrate the concept of price and output decisions of firms under various market structures. (Level: Create)

Programme and Course Outcomes Mapping

Subject:  BUSINESS ECONOMICS


                  Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image26.png]Total of marks of all students in the said course

Total number of students




                         =   9721/140 = 69.43%

Production & Total Quality Management

CO- 1To know how to set Business Policies, Strategic Management, Synergy & Management of Change

CO- 2Features, Importance, Essentials of Mission, Vision & Goals and Objectives, Environmental Analysis & Levels of strategies with the various models

CO- 3Comparing the difference between Mission, Vision and Goals and Objectives and difference between all levels of strategic management and strategic implementation steps.

CO- 4Outline of a good plan and comparison of various leadership styles and Measures to resistance to change.



Programme and Course Outcomes Mapping

Production & Total Quality Management
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image28.png]Total of marks of all students in the said course

Total number of students




                               =   8252/140
=59.01%

Financial Institutions & Markets (Finance)

CO-1 An overview of Financial System, Function of Financial System, Financial Markets, Structure of Financial Market (Organised and Unorganized Market), Major Financial Intermediaries, Financial Products, Concept, Basic Characteristics of Insurance, Concept of Mutual Funds

CO-2 Concept of Commercial Banks- Functions, Development Banks-Characteristics of Development Banks, Need And Emergence of Development, Financial Institutions In India, Function of Development Banks, Principles of Insurance, Reinsurance, Purpose And Need Of Insurance, Money Market Mutual Funds, Private Sector Mutual Funds.

CO-3 Components of Financial System, Regulatory Framework of Indian Financial System(Overview of SEBI and RBI-Role and Importance as regulators), Investment Policy of Commercial Banks, Asset Structure of Commercial Banks, Insurance Company Operations, Different Kinds of Life Insurance Products,  

CO-4 Reserve Bank of India-Organisation & Management, Role And Functions, Interest Rate reforms, Capital Adequacy Norms, Growth of Mutual Funds in India,

CO-5 Evaluation of the Performance Of Mutual Funds, Functioning of Mutual Funds In India.

CO-6 Mutual Fund Schemes


Programme and Course Outcomes Mapping

Subject: Financial Institutions & Markets (Finance)                                          Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment =  4194/53 = 79.13%

Strategic Cost Management  (Finance)

Co-1Meaning scope of Cost Accounting, Material Costing Labour Costs, Overhead costing. Concept of Cost sheet. Uniform Costing , The Balanced Scorecard.

    Co-2 Understanding process costing.Elements of Costs and  classification of cost. Economic order Quantity.

Different methods of calculating wages . Different methods of stock valuation. Format of Cost sheet. Understanding Emerging Concepts – Target Costing, Benchmarking, JIT

Co-3 Illustrate the students with Process Costing, EOQ,  Stock valuation, Labour Costs Overhead costing Cost sheet, Reconciliation

Co-4 Comparing Financial Accounting with Cost Accounting. Overhead and expenditure. Process costing and job costing , financial profit and cost profit

Co-5  Assessing the students in using the above knowledge.

Co-6  Collecting information about wage plan for different companies.

Programme and Course Outcomes Mapping

Subject: Strategic Cost Management  (Finance)                 Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.17 

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
Attainment = Total of marks of all students in the course/total number of students

                    =3725/53= 70.28%

Human Resource Planning & Information System(HR)

COURSE OUTCOME

CO 1.

· Proificent in Uses of Job Analysis
.CO2

CO.3

· Concept of Selection, Criteria for Selection, Process,Advertisement and Application (Blank Format).Screening-Pre and Post Criteria for Selection, Steps of Selection
CO.4

· Understand Induction-Concept, Types-Formal /Informal, Advantages of Induction ,How to make Induction Effective
CO5

· Competent  inSocial and Soft Skills – Group Discussion &Personal Interview, Video and Tele Conferencing Skills,  Presentation and Negotiation Skills, Aesthetic Skills
Programme and Course Outcomes Mapping

Subject: Human Resource Planning & Information System    
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image30.png]Total of marks of all students in the said course

Total number of students




= 2510/33
=76.06%

Training & Development in HRM (HR)

COURSE OUTCOME

CO-1

Capable of defining the meaning,importance and features of Motivation and Leadership. Students would have a detailed knowledge of the functioning of the Motivation and Leadership.

CO-2

1. Competent to introduce the students to the study and practice of Motivation  

Able To understand the concepts, theoretical framework and issues 

CO-3

Understand to study the various types of Organisation structure and design
CO-4

Able To analyse the characteristics of a highly developed Strategies of Planning and Decision-making. Students would be aware about the contribution that Strategies of Planning and Decision-making in the economic stability and development of a country.

CO-5

Conclude the importance of HR in Virtual Organization, identifying the different deficiencies of those HR in Virtual Organization with the recent trends.

CO-6

Proficient in Creating ppt presentations, self-made Q&As and the discussions about the recent trends and development.

Programme and Course Outcomes Mapping

Subject: Training & Development in HRM (HR)
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image32.png]Total of marks of all students in the said course

Total number of students




                        =   2444/33
=74.06%

Integrated Marketing Communication  (Marketing)

CO-1

Able to describe - Meaning of Consumer Behaviour, Features and Importance, Types of Consumer, Diversity of consumers and their behaviour, Profiling the consumer and understanding their needs, Consumer Involvement.
CO-2

Able to Discuss - Meaning of Consumer Behaviour, Features and Importance,  Classify Types of Consumer, 

Diversity of consumers and their behaviour- Types Of Consumer Behaviour.
CO-3

Write factors affecting consumer behaviour. Share examples related topic, Share examples related to various theories., Write about environmental.
CO-4

Comparison – types of customers, consumer involvements., Differentiate between motivation, personality, attitude of consumers., Test on Family and social , group, cultural  factors which Influences on Buyer Behaviour.,  Comparison between different decision making model.

CO-5

Test – write consumer decision process, profiling of customers, consumer behaviour.,  Questions related  theories, self concept, consumer attitude, product personality

CO-6

Prepare report on consumer behaviour with reference to particular product., Make a survey to analyse consumer behaviour .
Programme and Course Outcomes Mapping

Subject: Integrated Marketing Communication  (Marketing)
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image34.png]Total of marks of all students in the said course

Total number of students




                        =   4496/54
= 83.25%

Event Marketing  (Marketing)
Course Outcomes

Teaching Methods

Co-1

Concept of Advertising, Objectives of Advertising, Factors Affecting Advertising
Lecture method, Explanation

Co-2

Evaluation of Advertising Effectiveness – Pre-testing and Post testing Objectives, Testing process for Advertising effectiveness, Methods of Pre- testing and Post-testing, Concept testing v/s Copy testing 
Lecture method, Explanation

Discussion

Co-3

Current Trends in Advertising : Rural and Urban Advertising, Digital Advertising, Content Marketing (Advertorials), retail advertising, lifestyle advertising, Ambush Advertising, Global Advertising – scope and challenges – current global trends 
Explanation, Demonstration 

Co-4

Comparison, differentiation, analysing & identification

Explanation, Demonstration, discussion

Co-5

Careers in Advertising : careers in Media and supporting firms, freelancing options for career in advertising, role of Advertising Account Executives, campaign Agency family tree – topmost advertising agencies and the famous advertisements designed by them 
Observation & discussion

Co-6

Determine Campaign Approach and Determine Campaign Effectiveness 
Guidance and Supervision

Programme and Course Outcomes Mapping

Subject: Event Marketing  (Marketing)                          
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image36.png]Total of marks of all students in the said course

Total number of students




                        =   3440/54
= 63.70%

    SEM-V
 Logistics & Supply chain Management
Course Outcomes

Co-1

Able to Describe and define key terminology, concepts tools and techniques

Co-2

Understanding concepts, formulas,explanations

Co-3

Learned  Problem solving capabilities

Co-4

Competent in Comparison, differentiation, analysing & identification

Co-5

 Proficient inExplanation  and presentation of results

Co-6

Understand Developing models 

Programme and Course Outcomes Mapping

Subject: Logistics & Supply chain Management

Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image38.png]Total of marks of all students in the said course

Total number of students




                               =   8905/137
                               =   65%
Corporate Communication and Public Relations

 

Course outcome

 

 

Co1

Understand  Meaning ,Scope and Relevance Importance and Types Theories like Situational, Social Exchange, Diffusion Theory, Importance, Source and Principle of media Relations, Cmpetent in functions and types of communication

Co2

Able to understand  corporate  Image ,Corporate Identity, Corporate 

 

Emergence of Public relation. Sources of Employee communication benefits,steps,role,corporate blogging ,types ,roles.

Co3

Social,Cultural,Economic,Political,Legal issues Information technology  in corporate Competent      communication E-mail relation ,E-brand

Co4

Tracing growth of financial communication role of communication in crisis

Co5

Web conferencing ,really simple syndication

Programme and Course Outcomes Mapping

Subject: Corporate Communication and Public Relations          
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills &Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image40.png]Total of marks of all students in the said course

Total number of students




= 9295/137
                     =67.85
Finance for HR Professionals and Compensation Management (HR)

COURSE OUTCOME

CO-1

Able To defining the meaning, importance and features of Finance for HR Professionals and Compensation Management . Students would have a detailed knowledge of the functioning of the Industrial relations.

CO-2

 understanding Incentive Plans – Meaning and Types: Piecework, Team, Incentives for Managers and Executives, Salespeople, Merit pay, Scanlon Pay, Profit Sharing Plan, ESOP, Gain Sharing, Earning at Risk plan, Technology and Incentives. Prerequisites of an Effective Incentive System 

Wage Differentials: Concepts, Factors contributing to Wage Differentials, Types of Wage Differentials, Importance of Wage Differentials, Elements of a Good Wage Plan. 

Theories of Wages: Subsistence Theory, Wage Fund Theory, Marginal Productivity Theory, Residual Claimant Theory, Bargaining Theory..
CO-3

Learned  study the Compensation for Special Groups: Team Based pay, Remunerating Professionals, Contract Employees, Corporate Directors, CEOs, Expatriates and Executives.
CO-4

Understandind To analyse the characteristics of Golden Parachutes, e-Compensation, Salary Progression Curve, Competency and Skill based, Broad banding and New Pay, Cafeteria approach – Features, Advantages and Disadvantages
CO-5

Conclude the importance of Legal Framework of Compensation in India: Wage Policy in India, Payment of Bonus Act 1965, Equal Remuneration Act 1976, Payment of Wages Act 1936, Payment of Gratuity Act 1972, Employee Compensation Act 1923, Employees Provident Funds and Miscellaneous Provision Act 1952.
CO-6

Proficient in reating ppt presentations, self-made Q&As and the discussions about the recent trends and development.

Programme and Course Outcomes Mapping


Subject: Finance for HR Professionals and Compensation Management (HR)
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image42.png]Total of marks of all students in the said course

Total number of students




=   2371/32
=74.09%

Strategic Human Resource Management and HR Policies  (HR)

Course Outcomes

Co-1
 Able in Defining and describing the meaning, features , components of SHRM ,Meaning, Objectives of SHRM Planning, Principles , significance of Ethics in SHRM , Meaning, Objectives, benefits of SHRM .

Co-2

Summarizing the Scope, Importance of SHRM ,Steps of SHRM criteria and Benchmarking, The code of conduct and building ethical SHRM culture,Factors affecting the individual career planning.
Co-3
Proficient in linkages of SHRM with other HR Functions, Linking the SHRM to compensation, Future Implications of Ethics in SHRM ,Initiatives taken for Career Development.
Co-4

Competent in drawing  a flow chart of SHRM cycle, Strategies for effective implementation of SHRM , The approaches of Under SHRM and Retraining, Role of Employer and employee in Career Development in recent times
Co-5
Compatible in The best practices in SHRM, The High Performers, Steps Advantages and Disadvantage of SHRM, The Career Models.
Co6

Understanding the new Organizational Structures and changing Career Patterns or the recent Trends in SHRM.

Programme and Course Outcomes Mapping


Subject: Strategic Human Resource Management and HR Policies  (HR)
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image44.png]Total of marks of all students in the said course

Total number of students




=1369/32

                              = 42.78
Performance Management and Career Planning  (HR)

Course Outcomes

Co-1
Able in Defining and describing the meaning, features , components of Performance management,Meaning, Objectives of Performance Planning, Principles , significance of Ethics in PM, Meaning, Objectives, benefits of Career planning.

Co-2

Summarizing the Scope, Importance of Performance Management,Steps of Performance criteria and Benchmarking, The code of conduct and building ethical performance culture,Factors affecting the individual career planning.
Co-3
Compatible in linkages of PM with other HR Functions, Linking the PM to compensation, Future Implications of Ethics in PM, Initiatives taken for Career Development.
Co-4

Proficient in drawing a flow chart of PM cycle, Strategies for effective implementation of PM, The approaches of Under performers and Retraining, Role of Employer and employee in Career Development in recent times
Co-5
Competent in the best practices in Performance management, The High Performers, Steps Advantages and Disadvantage of Potential Appraisal, The Career Models.
Co6

Learn The new Organizational Structures and changing Career Patterns 

Programme and Course Outcomes Mapping


Subject: Performance Management and Career Planning  (HR)        
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image46.png]Total of marks of all students in the said course

Total number of students




= 1532/ 32 

                               = 47.87
Industrial Relations  (HR)

COURSE OUTCOME

CO-1

Able To define the meaning, importance and features of the Industrial relations. Students would have a detailed knowledge of the functioning of the Industrial relations.

CO-2

 understanding the workers participation in Industrial Disputes, Employee Discipline.
CO-3

Proficient in studying the various types of Collective Bargaining and their Importance

CO-4

Understanding to analyse the characteristics of a highly developed Industrial relations related Laws in India and the recent trends. Students would be aware about the contribution that the Trade Union does in the economic stability and development of a country.

CO-5

Compatible in Conclude the importance of Industrial relations, identifying the different deficiencies of those Industrial relations with the recent trends.

CO-6

Creating ppt presentations, self-made Q&As and the discussions about the recent trends and development.

Programme and Course Outcomes Mapping


Subject: Industrial Relations  (HR)                       
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image48.png]Total of marks of all students in the said course

Total number of students




=   2401/32
=75.03%

Services Marketing (Marketing)

COURSE OUTCOME

CO-1

Remember

Able to recall introduction and significance  of strategic corporate finance

To recognize about capital structure, cost of capital, cost saving strategy

To recall valuation, principles and its practices

To define and describe about credit analysis, default risk

CO-2 

Understanding

Understanding to recognise about different types of financial strategy for share holders

To explain about alternate sources of financing

To explain about value enhancement tools and techniques

To explain about expected and unexpected loss, Credit VAR

CO-3

Applying

Competent to execute and collect data about Strategic Cost Reduction Technique and Value chain analysis

To classify about dividend vs share repurchase  policy, issue of stock liquidity and illiquidity

To write about Due diligence for purchaser and financial institutions

To execute Risk management choices

CO-4

Analysing

Able to differentiate between traditional costing vs ABC, Target Costing , Life Cycle Costing

To categorise Public Private Partnership and its relevance

To compare about management Buyouts and Buyins

To Investigate about operational hedging, value based management

CO-5

Evaluating


Proficient in revise about Strategic Corporate Finance

To revise fund raising

To revise about company valuation

To evaluate credit risk

CO-6

Creating


Learn to generalise about credit risk management

Programme and Course Outcomes Mapping

Subject: Services Marketing (Marketing)   
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image50.png]Total of marks of all students in the said course

Total number of students




=   3262/48
= 67.95%

 E-Commerce & Digital Marketing  (Marketing)

Course Outcomes

Co-1

Understanding features of ecommerce, Features of ecommerce, categories of ecommerce, Factors for growth of ecommerce, M-commerce - meaning, Meaning of E- business, BEnefits of Brick And Click Firms, Components of E- Procurement, E- commerce Laws, Objectives of Digital Marketing,Online Advertising

Co-2

Competent in undersatnding advantages , limitations- Mcommerce, Significance of business, E- communication, E- payment system, Payment Gateway

Co-3

Comptible in impact of ecommerce on business, Myths of ecommerce, Launching of E Business,Promoting web traffic, 

Co-4

Learn types of E-Auction, Web Analytics

Co-5

Proficient in latest developments and strategies in digital marketing,  Drawbacks of FDI, Advantages and Disadvantages of Digital Marketing.

Programme and Course Outcomes Mapping

Subject: E-Commerce & Digital Marketing  (Marketing)
Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment =  3127/48 

                         =65.15%

Sales and Distribution Management  (Marketing)

Course Outcomes

Co-1

Able to Describe and define role of Sales Department

Co-2

Understanding conceptsof the sales & distribution processes in organizations
Co-3

Learn Problem solving capabilities

Co-4

Comparison, differentiation, analysing & identification

Co-5

Proficient inExplanation  and presentation of results

Co-6

Learn toDeveloping models 

Programme and Course Outcomes Mapping

Subject: Sales and Distribution Management  (Marketing)
Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment 
=  3516/48

= 73.25%

Customer Relationship Management  (Marketing)

Course Outcomes

Co-1
Able in defining and describing the meaning, features , components of Customer Relationship Management,Meaning, Objectives of CRM

Principles , significance of Implementing CRM ,Meaning, Objectives, benefits of Career planning in B and I Sectors

Co-2

Understanding summarizing the Scope, Importance of Customer Relationship Management,Steps of Technological support and Benchmarking,he code of conduct and building ethical CRM,Initiatives taken for Career Development
Co-3
Learn linkages of Customer Relationship Management,Linking the CRM to Technology,Future Implications of Ethics in CRM,Role of Employer and employee in Career Development in recent times
Co-4

Compatible in draw a flow chart CRM,Strategies for effective implementation of CRM,The approaches of Under performers and Retraining,The Career Models in CRM.
Co-5
Competent in the best practices in CR management,The High Performers,Steps Advantages and Disadvantage of CRM,The Career Models in CRM.T
Co6

Learn how Organizational Structures and changing Career Patterns in Banking and Insurance sectors.

Programme and Course Outcomes Mapping

Subject: Customer Relationship Management  (Marketing)       
Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment 
                        = 2355/48

                        = 49.6%
Investment Analysis and Portfolio Management (Finance)

Course Outcomes

Co-1

Able to describe and define key terminology, concepts tools and techniques

Co-2

Understanding concepts, formulas,explanations

Co-3

Problem solving capabilities

Co-4

Competent inComparison, differentiation, analysing & identification

Co-5

Learn to explanation  and presentation of results

Co-6

Understanding inDeveloping models 



Programme and Course Outcomes Mapping

Subject: Investment Analysis & Portfolio Management

Year: 2021-22

PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge


PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
2
3
2
CO 2

3
3
2
2
2
2
3
CO 3

3
3
3
3
3
3
3
CO 4

2
3
3
3
3
3
3
CO 5

3
3
3
2
3
3
3
CO 6

3
3
3
3
3
3
3
Total

16
18
16
14
16
17
17
Avg. 

2.67

3.00

2.67

2.33

2.67

2.83

2.83

Avg. Total

19.00

Measures of Cos and POs= 19.00/7 = 2.71

Attainment and Measuring Outcomes:
Attainment =    [image: image52.png]Total of marks of all students in the said course

Total number of students




                        =       3671 / 57
                          =        64.4

Commodity and Derivatives Market (Finance)

Course Outcomes

Teaching Methods

Co-1

Able to Describ e and define concepts of commodity market. 
Co-2

Understanding concepts of Derivatives market. 
Co-3

Learn in Problem solving and analysing capabilities

Co-4

Comparison, scope, objectives , Costing, Performance, analysing & identification

Co-5

Competent in Explanation  and presentation of recent trends in Commodities and Derivatives market. 
Co-6

Proficient ieveloping Risk management in Commodities and Derivatives market. 

Programme and Course Outcomes Mapping

Subject: Commodity and Derivatives Market (Finance)   
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge


PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
2
3
2
CO 2

3
3
2
2
2
2
3
CO 3

3
3
3
3
3
3
3
CO 4

2
3
3
3
3
3
3
CO 5

3
3
3
2
3
3
3
CO 6

3
3
3
3
3
3
3
Total

16
18
16
14
16
17
17
Avg. 

2.67

3.00

2.67

2.33

2.67

2.83

2.83

Avg. Total

19.00

Measures of Cos and POs= 19.00/7 = 2.71

Attainment and Measuring Outcomes:
Attainment =    [image: image54.png]Total of marks of all students in the said course

Total number of students




=       3258 / 57
                   =        57.18%
Wealth Management (Finance)

Course Outcomes

Co-1

Able To provide an overview of various aspects related to wealth management
Co-2

Learn To study the relevance and importance of Insurance in wealth management

Co-3

Proficient in study the relevance and importance of Investment in wealth management
Co-4

Compatible in  study the Financial literacy and fundamental Analysis

Co-5

Competent  acquaint the learners with issues related to taxation in wealthmanagement and Developing the habit of Tax Planning

Programme and Course Outcomes Mapping

Subject: Wealth Management (Finance)   
Year: 2021-22

P01
P02
P03
P04
P05
P06
P07
Total
Avg
C01
2
3
3
3
3
2
2
18
2.57
C02
3
2
3
3
3
3,
3
20
2.86
C03
3
3
2
2
3
3
3
19
2.71
C04
3
3
3
3
2
3
2
19
2.71
C05
3
3
2
3
3
3
3
20
2.86
C06
3
3
3
2
3
2
3
19
2.71
Total
17
17
17
16
17
16
16
Avg
2.83
2.83
2.83
2.66
2.83
2.66
2.66
19.33
Avg Total- 19.33

Measures of Cos and POs = 19.33/7 = 2.75
Attainment and Measuring Outcomes:
Attainment =    [image: image56.png]Total of marks of all students in the said course

Total number of students




=     4,142 / 57


=    72.67%
Risk Management (Finance)

CO

Statements

CO-1

Ability to define and describe the important concepts of risk management.

CO-2

Capable to explain and discuss the important concepts of risk management.

CO-3

Competent to illustrate risk management concepts with suitable examples.

CO-4

Ability to differentiate between types of risk, types of derivatives and other concepts.

CO-5

Ability to summarise important aspect of risk management – ERM, Derivatives, Credit risk management, insurance and procedure.

CO-6

Acquiring base for development of risk management skills.

Programme and Course Outcomes Mapping

Subject: Risk Management  



Year: 2021-22

PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values &Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
2
3
2
CO 2

3
3
2
2
2
2
3
CO 3

3
3
3
3
3
3
3
CO 4

2
3
3
3
3
3
3
CO 5

3
3
3
2
3
3
3
CO 6

3
3
3
3
3
3
3
Total

16
18
16
14
16
17
17
Avg. 

2.67

3.00

2.67

2.33

2.67

2.83

2.83

Avg. Total

19.00

Measures of Cos and POs= 19.00/7 = 2.71

Attainment and Measuring Outcomes:
Attainment =    [image: image58.png]Total of marks of all students in the said course

Total number of students




                         =       3748 / 57

                         =        65.75

SEM-VI

Operation Research

Course Outcomes

Teaching Methods

Co-1

Able to describe and define key terminology, concepts tools and techniques

Lecture method, Explanation

Co-2

Understanding concepts, formulas,explanations

Lecture method, Explanation

Discussion

Co-3

Learn in Problem solving capabilities

Explanation, Demonstration 

Co-4

Compatible inComparison, differentiation, analysing & identification

Explanation, Demonstration, discussion

Co-5

Proficient Explanation  and presentation of results

Observation & discussion

Co-6

Learn Developing models 

Guidance and Supervision

Programme and Course Outcomes Mapping

Subject: Operation Research                                    

Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values &Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
2
3
2
CO 2

3
3
2
2
2
2
3
CO 3

3
3
3
3
3
3
3
CO 4

2
3
3
3
3
3
3
CO 5

3
3
3
2
3
3
3
CO 6

3
3
3
3
3
3
3
Total

16
18
16
14
16
17
17
Avg. 

2.67

3.00

2.67

2.33

2.67

2.83

2.83

Avg. Total

19.00

Measures of Cos and POs= 19.00/7 = 2.71

Attainment and Measuring Outcomes:
Attainment =    [image: image60.png]Total of marks of all students in the said course

Total number of students




                         =       9464 / 137

                         =        69.08

HRM in Global Perspective

COURSE OUTCOME

CO-1

To defining the meaning, importance and features of  IHRM. Students would have a detailed knowledge of the functioning of the IHRM.

CO-2

1. To introduce the students to the study and practice of IHRM 

2. To understand the concepts, theoretical framework and issues of HRM in global perspective

 3. To get insights of the concepts of expatriates and repatriates

 4. To find out the impact of cross culture on human resource management 

5. To provide information about global workforce management 

6. To study International HRM trends and challenges
CO-3

To study the various types of Organisation structure and design
CO-4

Proficient in analyse the characteristics of a highly developed Strategies of Planning and Decision-making. Students would be aware about the contribution that Strategies of Planning and Decision-making in the economic stability and development of a country.

CO-5

Conclude the importance of HR in Virtual Organization, identifying the different deficiencies of those HR in Virtual Organization with the recent trends.

CO-6

Competent in creating ppt presentations, self-made Q&As and the discussions about the recent trends and development.

Programme and Course Outcomes Mapping


Subject: HRM in Global Perspective                          
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image62.png]Total of marks of all students in the said course

Total number of students




=   2341/32
=73.16%

HRM in Service Sector Management
COURSE OUTCOME
Remember Co1

Able to Defining and meaning of Service, Relationship Marketing, Moment of Truth, Development, Human Performance Improvement, Human Resource Planning
Understanding Co2

Classification of Service, Importance of Service Layout in Organization, Dimensions of Service Quality.
Applying Co3
Understanding identification of Issues in Service sector.
Evaluating Co4
Able to understand the Impact of Globalization on Service sector in India

Programme and Course Outcomes Mapping


Subject: HRM in Service Sector Management                    
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image64.png]Total of marks of all students in the said course

Total number of students




=   2158/32
=67.44%

Organisational Development
CO

Statements

CO-1

Ability to define and describe the important concepts of planning, organising, directing, controlling.

CO-2

Capable to explain and discuss the important concepts of planning, organising, directing, controlling.

CO-3

Competent to illustrate management concepts with suitable examples.

CO-4

Ability to differentiate between types of leadership, managerial skills and other concepts.

CO-5

Ability to summarise important aspect of management – MBO, Planning, Organising, leadership, co-ordination, controlling.

CO-6

Acquiring base for development of managerial skills.

Programme and Course Outcomes Mapping


Subject: Organisational Development
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image66.png]Total of marks of all students in the said course

Total number of students




=1369/32

= 42.78
Industrial Ethos  (HR)

COURSE OUTCOME

CO-1

Able To defining the meaning, importance and features of the Industrial relations. Students would have a detailed knowledge of the functioning of the Industrial relations.

CO-2

 understanding the workers participation in Industrial Disputes, Employee Discipline.
CO-3

Proficient in studying  the various types of Collective Bargaining and their Importance

CO-4

Learn to analyse the characteristics of a highly developed Industrial relations related Laws in India and the recent trends. Students would be aware about the contribution that the Trade Union does in the economic stability and development of a country.

CO-5

Able to conclude the importance of Industrial relations, identifying the different deficiencies of those Industrial relations with the recent trends.

CO-6

Proficient inCreating ppt presentations, self-made Q&As and the discussions about the recent trends and development.

Programme and Course Outcomes Mapping


Subject: Industrial Ethos  (HR)                       
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image68.png]Total of marks of all students in the said course

Total number of students




=   2301/32
=71.9%

Brand Management (Marketing)


CO1 Remember







•Able to define  Meaning of Brand, Branding, Brand Management, Importance of Branding to Consumers.


Co2 understand






Learn to  Summarise Criteria for choosing Brand Elements, Types of Brand Elements • Integrating Marketing Programs and Activities • Personalising Marketing: Experiential Marketing, 






Co3 Apply 







Proficient in Measuring Sources of Brand Equity: • Qualitative Research Techniques: Projective Techniques: Completion, Comparison, Brand Personality and Values: 



CO4 Ananlyse







Compatiblein Measuring Outcomes of Brand Equity • Comparative Methods: Brand based Comparative Approaches, Marketing Based Comparative Approaches, Conjoint Analysis • Methodology

Programme and Course Outcomes Mapping

Subject: Services Marketing (Marketing)   
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
1
3
3
CO 2

3
3
2
1
2
2
2
CO 3

2
3
3
2
3
3
3
CO 4

3
3
3
2
3
2
3
CO 5

3
3
3
3
3
3
3
CO 6

3
3
3
2
3
3
3
Total

16
18
16
11
15
16
17
Avg. 

2.67

3.00

2.67

1.83

2.50

2.67

2.83

Avg. Total

18.17

Measures of Cos and POs= 18.17/7 = 2.60

Attainment and Measuring Outcomes:
Attainment =    [image: image70.png]Total of marks of all students in the said course

Total number of students




=   3327/48
= 69.31%

 
Retail Management  (Marketing)
Course Outcomes

Co-1

Understanding features of ecommerce, Features of ecommerce, categories of ecommerce, Factors for growth of ecommerce, M-commerce - meaning, Meaning of E- business.
Co-2

Proficient inadvantages , limitations- Mcommerce, Significance of business, E- communication, E- payment system, Payment Gateway

Co-3

Compatible in Impact of ecommerce on business, Myths of ecommerce, Launching of E Business, Promoting web traffic, 

Co-4

Learn in Types of E-Auction, Web Analytics

Co-5

Competent latest developments and strategies in digital marketing,  Drawbacks of FDI, Advantages and Disadvantages of Digital Marketing.

Programme and Course Outcomes Mapping

Subject: Retail Management  (Marketing)
Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment =  3586/48  = 74.70%
 International Marketing  (Marketing)

Course Outcomes

Co-1

Able to describe and define role of Sales Department

Co-2

Understanding conceptsof the sales & distribution processes in organizations
Co-3

Learn problem solving capabilities

Co-4

Compatible comparison, differentiation, analysing & identification

Co-5

Proficient in Explanation  and presentation of results

Co-6

Learn in developing models 

Programme and Course Outcomes Mapping

Subject:  International Marketing  (Marketing)
Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment =3631/48 = 75.65%

 Media Planning and Management  (Marketing)

Course Outcomes

Teaching Methods

Co-1
Able to define Meaning of Media & Features of Media, Meaning of Media Planning , Scope of Media planning, Meaning, Role and Importance,Meaning, Need for Media Mix, Print Meaning,Television- Meaning,Radio- Meaning, Out of Home (OOH)- Meaning

Co-2

Understanding Media Planning Elements, Role of Media in Business, Media Planning ProcessRole and Importance of Media in Consumer Buying Decision, Role of Media Planner

Co-3
Competent impact of Marketing Objectives on Media Planning, Factors Influencing Media Planning Decisions,Challenges of Media PlanningIdentifying Audience for Mass Media 

Co-4

LEARN  for Media Strategy, Situation Analysis for Media Strategy and its Components 

.
Co-5
Able to understand fctors to be considered while Framing a Budget: Advertising Task, Competitive Framework, Market Dominance, Market Coverage, Media Cost, Market Task, Pricing ,Frequency of Purchase , Factors Affecting Scheduling: Sales Pattern, Purchase Cycle, Product Availability,
Co6

Learn Organizational Structures and changing Career Patterns in Banking and Insurance sectors.

Programme and Course Outcomes Mapping

Subject:  Media Planning and Management  (Marketing)
Year: 2021-22
 

P01

P02

P03

P04

P05

P06

P07

Total 

C01

2

3

3

3

3

2

3

19

C02

2

2

3

3

3

2

3

18

C03

2

3

3

2

2

3

2

17

C04

2

3

3

2

3

3

2

18

C05

3

3

2

3

3

3

3

20

C06

3

2

3

2

2

2

3

17

Total 

14

16

17

15

16

15

16

 

Average 

                2.33 

          2.67 

          2.83 

          2.50 

          2.67 

          2.50 

          2.67 

        18.48

Measures of Cos and POs=   18.48/7= 2.64

Attainment and Measuring Outcomes:
 Attainment =  3642/48 = 75.88%

International Finance  (Finance)

Course Outcomes

Co-1

Able to describe and define key terminology, concepts tools and techniques

Co-2

Understanding concepts, formulas,explanations

Co-3

Learn Problem solving capabilities

Co-4

Comparison, differentiation, analysing & identification

Co-5

Proficient Explanation  and presentation of results

Co-6

Learn Developing models 



Programme and Course Outcomes Mapping

Subject: International Finance  (Finance)

Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge


PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
2
3
2
CO 2

3
3
2
2
2
2
3
CO 3

3
3
3
3
3
3
3
CO 4

2
3
3
3
3
3
3
CO 5

3
3
3
2
3
3
3
CO 6

3
3
3
3
3
3
3
Total

16
18
16
14
16
17
17
Avg. 

2.67

3.00

2.67

2.33

2.67

2.83

2.83

Avg. Total

19.00

Measures of Cos and POs= 19.00/7 = 2.71

Attainment and Measuring Outcomes:
Attainment =    [image: image72.png]Total of marks of all students in the said course

Total number of students




                    =       3582 / 57
                   =        62.84%
Innovative Financial Services  (Finance)

Course Outcomes

Co-1

Able to Describe and define concepts of commodity market. 
Co-2

Understanding concepts of Derivatives market. 
Co-3

Learn Problem solving and analysing capabilities

Co-4

Comparison, scope, objectives , Costing, Performance, analysing & identification

Co-5

Proficient inExplanation  and presentation of recent trends in Innovative Financial Services  
Co-6

Understanding to Developing Risk management in 
Innovative Financial Services  

market. 

Programme and Course Outcomes Mapping

Subject: Innovative Financial Services  (Finance)
Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge


PO 3

Problem Solving Skills & Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
2
3
2
CO 2

3
3
2
2
2
2
3
CO 3

3
3
3
3
3
3
3
CO 4

2
3
3
3
3
3
3
CO 5

3
3
3
2
3
3
3
CO 6

3
3
3
3
3
3
3
Total

16
18
16
14
16
17
17
Avg. 

2.67

3.00

2.67

2.33

2.67

2.83

2.83

Avg. Total

19.00

Measures of Cos and POs= 19.00/7 = 2.71

Attainment and Measuring Outcomes:
Attainment =    [image: image74.png]Total of marks of all students in the said course

Total number of students




                        =       3671 / 57
                          =        64.4

Project Management (Finance)

Course Outcomes

Co-1

Able To provide an overview of various aspects related to project management
Co-2

Understand To study the relevance and importance of project management

Co-3

Proficient To study the relevance and importance of Investment in project management
Co-4

Learn To study the Financial literacy and fundamental Analysis

Co-5

Competent To acquaint the learners with issues related to taxation in project management and Developing the habit of Tax Planning

Programme and Course Outcomes Mapping

Subject:Project Management
Year: 2021-22

P01
P02
P03
P04
P05
P06
P07
Total
Avg
C01
2
3
3
3
3
2
2
18
2.57
C02
3
2
3
3
3
3,
3
20
2.86
C03
3
3
2
2
3
3
3
19
2.71
C04
3
3
3
3
2
3
2
19
2.71
C05
3
3
2
3
3
3
3
20
2.86
C06
3
3
3
2
3
2
3
19
2.71
Total
17
17
17
16
17
16
16
Avg
2.83
2.83
2.83
2.66
2.83
2.66
2.66
19.33
Avg Total- 19.33

Measures of Cos and POs = 19.33/7 = 2.75
Attainment and Measuring Outcomes:
Attainment =    [image: image76.png]Total of marks of all students in the said course

Total number of students




=     3982 / 57


=    69.86%
Strategic Financial Management  (Finance)
CO

Statements

CO-1

Ability to define and describe the important concepts of risk management.

CO-2

Capable to explain and discuss the important concepts of risk management.

CO-3

Competent to illustrate risk management concepts with suitable examples.

CO-4

Ability to differentiate between types of risk, types of derivatives and other concepts.

CO-5

Ability to summarise important aspect of risk management – ERM, Derivatives, Credit risk management, insurance and procedure.

CO-6

Acquiring base for development of risk management skills.

Programme and Course Outcomes Mapping

Subject: Strategic Financial Management  (Finance)



Year: 2021-22
PO 1

Communication Skills

PO 2

Basic and Thorough Knowledge

PO 3

Problem Solving Skills &Competitiveness

PO 4

Technology & Its Application

PO 5

Leadership Skills and Team Spirit

PO 6

Values & Ethics with Environmental and Social Sensitization

PO 7

Entrepreneurial Skills

CO 1

2
3
2
1
2
3
2
CO 2

3
3
2
2
2
2
3
CO 3

3
3
3
3
3
3
3
CO 4

2
3
3
3
3
3
3
CO 5

3
3
3
2
3
3
3
CO 6

3
3
3
3
3
3
3
Total

16
18
16
14
16
17
17
Avg. 

2.67

3.00

2.67

2.33

2.67

2.83

2.83

Avg. Total

19.00

Measures of Cos and POs= 19.00/7 = 2.71

Attainment and Measuring Outcomes:
Attainment =    [image: image78.png]Total of marks of all students in the said course

Total number of students




                         =       3748 / 57

                         =        65.75
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